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A LETTER FROM THE CHAIR MAN  
 

Dear Shareholders, 

I am pleased to present the 2013 Financial Report of the DiaSorin Group, with revenues 

equal to 435 million euros, a sound marginality at EBITDA level amounting to 163 million 

euros and a strong cash flow equal to 80 million euros. 

For our Group, 2013 was a year of successes achieved in an increasingly complex market. 

We set ourselves higher revenues, solid marginality, successful and worldwide placements 

of LIAISON and LIAISON XL analyzers as targets. 

I am proud to announce we succeeded in all the above mentioned three objectives.  

 

During the year, we strengthened our global positioning in diagnostic laboratories, 

enriching our offer with new immunodiagnostic and molecular diagnostic tests that received 

positive reactions from a market that is more and more exigent and focused on productsô 

quality and reliability.  

 

Again this year, the constant innovations introduced by our Research and Development 

team and our overall offer of tests proved to be successful in different clinical areas such as 

Infectious Diseases, Hepatitis and Retrovirus, Endocrinology, Oncology and Bone and 

Mineral disorders.  

It is worthwhile noting the launch of the first test available worldwide on CLIA technology 

for Aldosterone measurement in the hypertension market, as well as the introduction of new 

automated tests for the determination of gastrointestinal tract infections on LIAISON 

platforms. New specialty tests broadened our offer in the field of Infectious Diseases and a 

panel of tests completed the Hepatitis and Retrovirus clinical areas, together with their 

subsequent market approvals in strategic countries such as China and Brazil. 

The expansion of our product portfolio spanning over a number of different clinical areas 

allowed us to reach the target of 107 products available on CLIA technology, positioning 

DiaSorin as the company with the broadest immunodiagnostic menu in the world. 

Our new molecular diagnostic business continued to grow as planned, by leveraging the 

Groupôs supply of LIAISON IXT and LIAISON IAM analyzers, in addition to an increasing 

range of products which today includes 4 highest quality tests in the Infectious Diseases 

clinical area.  

Moreover, the 2013 reporting year brought important strategic and business developments. 

The wide range of both routine and specialty tests on CLIA technology enabled us to sign a 

five-year partnership with one of the major player in the IVD market and to provide 

increasingly high-volume laboratories with a complete, wide and global solution in the 

immunodiagnostic sector. 
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Furthermore, during the year, DiaSorin extended its master agreement through the end of 

2018 with one of the most important laboratory chains in the United States, adding 15 new 

specialty tests in addition to the strong business of Vitamin D test available for US 

customers.   

The 2013 reporting year also confirmed the positive result of LIAISON XL analyzer that 

successfully met the demands of high volumes of tests required by laboratories and reached 

an overall installed base of 1,075 units. Taking also into account LIAISON analyzer 

installed units, DiaSorin totaled an overall installed base of 5,272 analyzers at December 

31, 2013. 

 

The important objectives we achieved in 2013 are indicative of our concrete plan, 

combining our ability and efforts to deliver the results we promised to our stakeholders. At 

the same time, these results represent a prerequisite for a successful future that will 

establish DiaSorin as a global and leading company in diagnostic specialties. 

 

 Therefore, I would like to thank our Groupôs management team and all employees who 

work at DiaSorin, encouraging them to give their best efforts so that the Company may 

always be a tangible model for innovation and constant attention to the customerôs needs.  

 

Again this year, I would like to thank our Shareholders for confirming their trust in our 

Group and in our ability to create value; we will renew our commitment also throughout 

2014.  

 

 

Gustavo Denegri 

   Chairman 
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THE DIA SORIN GROUP  

  

Diasorin is an Italian multinational Group and a global leader in the market for in vitro diagnostics. 

Diasorin is listed on the MTA (automated stock market) in the FTSE Italia Mid Cap Index, 

organized and managed by Borsa Italiana S.p.A. 

For over 40 years the Group has been developing, 

producing and commercializing diagnostic tests that 

are designed for hospital and private testing 

laboratories for use in different clinical areas in the 

market of: 

À immunodiagnostics 

À molecular diagnostics 

 

The Diasorin Group is recognized as the in Vitro Diagnostics "Specialist" , as it is the only company worldwide to offer 

an assay menu that is unique for its width and presence of specialty tests. 

Today Diasorin is a global diagnostic leader in over 80 countries, considering the significant geographic expansion that 

occurred in the last 10 years through a consolidation on the reference markets, such as Brazil, Mexico, China, Australia 

and India. The Group pursued its success also through strategic acquisitions and commercial partnerships with several 

international partners, in order to:  

EXPAND ITS RANGE OF TESTS 

AND ENTER NEW MARKET  

SEGMENTS  

 

 

 ACQUISITIONS 
À BIOTRIN , leader company in Parvovirus test 

À M UREX, business line for Hepatitis and Retrovirus tests 

 

À NORDIAG , business line for DNA extraction in the 

molecular diagnostics market 

 

REACH NEW CUSTOMERS  COMMERCIAL AGREEMENTS, PARTNERSHIP, JOINT 

VENTURE 
À I NTERNATIONAL LABORAT ORY CHAINS  

- LABORATORY CORPORATION OF AMERICA 

- SONIC HEALTHCARE GROUP 

- CARDINAL HEALTH 

À INTERNATI ONAL BLOOD BANKS  

- TAIWAN  

À GLOBAL PARTNERS  

- ROCHE: connectivity of the LIAISON XL system to the 

cobas 8100 automated workflow series in high volume 

laboratories requesting to fully automate their 

diagnostic processes 

À L OCAL PARTNERS  

- TRIVITRON HEALTHCARE GROUP: to develop and 

market products and instruments in the Indian market 
- FU-YUAN GROUP:  to promote integration with Chinese 

market and develop sale strategies at local level 

 

STRENGTHEN ITS 

COMMERCIAL PRESENCE  

 OPENING OF DIRECT COMMERCIAL BRANCHES IN THE MAIN 

MARKETS 
- SWITZERLAND 
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M ISSION 

Diasorin focused its business on improving the health and quality of peopleôs lives, through top 

quality diagnostic products. All the activities of the Group share a deep-rooted commitment to 

helping people improve the quality of their lives, through the early detection of potential clinical 

diseases.  

Every second three human lives come into contact with a Diasorin test; for this reason Research and 

Development is pivotal in our business model. Through its research activity and the following 

expansion of its immunodiagnostic and molecular diagnostic products, the Group supports clinical 

laboratory needs and activities, providing solutions that are: 

INNOVATIVE                                 FULLY AUTOMATED AND STANDARDIZED                                       RELIABLE  

                           EASY TO USE                                                                                 AFFORDABLE  

 

The fruits of its current success and its future growth lie in the Groupôs dedication to constantly 

improve the quality of its products and develop menus addressed to laboratories.  

 

VALUES 
 

 THE CLIENT COMES FIRST  

Our daily activities are carried out to fulfill our customersô expectations. 

We always strive to offer complete and integrated solutions to satisfy all the laboratory needs 

with flexibility.  

 

HUMAN CAPITAL  

Ethics 

Competence 

Passion 

Commitment 

Respect 

 

 

LEADERSHIP 

Being a leader in the in vitro diagnostics means to know how to reach our goals and where to 

focus our attention, so that our efforts may deliver real, tangible and useful results for patients 

and our customers. 

BEST-IN-CLASS PERFORMANCE 

Pioneers of our market: we can innovate the market with technologies and products that 

meet and forestall our clientsô needs. 

Quality:  our motto is ñQuality firstò. Quality of our products, daily work and people. We 

think quality means to love what we do, always.  

 

Reliability:  We keep our promises. 

 

 

INNOVATION  

We constantly invest in Research and Development to deliver a high level of innovation 
through our own distinctive expertise in the field of immunodiagnostics. 
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TECHNOLOGIES  

Diasorin is active in the market of two diagnostic technologies that are part of the in vitro 

diagnostics.  

 
IMMUNODIAGNOSTICS                      MOLECULAR DIAGNOSTICS 

 

 

 

 

 

 

 

 

 

 

 

Both technologies make use of: 

 

TESTING KITS  (reagents and consumables) 

 

 

 

 

 

 

 

 

 

 

INSTRUMENTS (according to the different technologies) 

 

SOFTWARE  
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IMMUNODIAGNOSTICS  

In the immunodiagnostics market segment, Diasorin develops, produces and markets 

immunoreagent kits based on 3 different detection techniques. 

 

Chemiluminescence: CLIA  Colorimetry:  ELISA  Radioimmunometry: RIA  

- Introduced in the early 1990s - Introduced in the early 1980s - Introduced in the 1960s 

- The signal is generated by markers 

marked with chemiluminescent 

molecules 

- The signal is generated by colorimetric 

markers  

- The signal is generated by radioactive 

markers  

- Technology: 

À it can be adapted to products and 

instruments with features offering a 

high level of usage flexibility in 

terms of menus and the 

performance speed of the test. 

À it is used to develop products in 

proprietary formats (cartridges 

capable of working only on the 

system developed by the particular 

company- the so-called closed 

systems).  

- Technology: 

À it can perform diagnostic tests with 

the use of minimally sophisticated 

instrumentation.  

À it can automate some of the manual 

operations performed by laboratory 

staff. 

-Technology: 

À it is employed for some products 

capable of providing results that 

cannot be delivered by other 

technologies.  

À it is used for tests that have to be 

carried out manually by 

experienced technicians. 

 

- Processing times: 30-45 minutes - Processing times: 3-4 hours - Processing times: variable >4 hours 

 

IMMUNODIAGNOSTICS INSTRUMENTS 

Diasorin supplies its customers with instrument that, when used in combination with reagents, 

makes it possible to carry out the diagnostic investigation automatically.  

 

CLIA  
 

ELISA  

  

 

  

 

IMMUNODIAGNOSTICS PRODUCTS 

Diasorin produces reagents that are biological components whose purpose is detecting the presence 

of specific elements (virus, hormones, etc.) in patientôs blood sample.  

 

These reagents are high technological and innovative products with a high level of specificity that 

can detect the presence and the type, also in small quantity, of the element to be searched in the 

patientôs sample.  

Through its constant commitment aimed at enriching its offering, Diasorin exceeded the target of 

107 immunodiagnostic products available on CLIA technology, including 27 specialty tests, 

dedicated to the most clinical areas tested in laboratory: 

À Standing out as the Company with the broadest test menu on CLIA technology 

worldwide; 

À Confirming its vocation as the Diagnostics Specialist. 
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CLINICAL AREAS  

 

 

Infectious 

Diseases 

Since 1970: development of a product portfolio based on ELISA technology. 

Since 2001: launch of a wide range of products based on CLIA technology. 

DiaSorin becomes the reference supplier in infectious diseases detection.  
   

 

Bone and 

Mineral 

Since 1985: DiaSorin is considered as the reference company in the diagnosis of this 

clinical area 

Global Leadership in Vitamin D tests. 
   

 
Endocrinology 

Since 1968: development of a product portfolio based on RIA technology 

Competitive positioning thanks to the high number of products available on CLIA 

Technology. 
   

 

Hypertension 
Competitive positioning thanks to key tests available on CLIA technology 

(Aldosterone and Renin) 

   

 

Oncology 
Competitive positioning thanks to the high number of test available on CLIA and 

RIA technologies 

   

 

Gastrointestinal 

Infections 

Competitive positioning thanks to the exclusive positioning of tests based on CLIA 

technology (Clostridium Difficile Toxin A&B, Clostridium Difficile 

GDH,  Helicobacter Pylori, Escherichia coli and Rotavirus ) 
   

 

Autoimmunity 

Market leadership through its complete line of tests based on ELISA technology 

(rheumatology, gastroenterology, thrombosis and vacuities diagnosis) 

and tests based on CLIA technology  
   

 

Brain and 

Cardiac Damage 
Competitive positioning thanks to products available on CLIA technology  
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MOLECULAR DIAGNOSTICS 

 

In the molecular diagnostics segment, Diasorin supplies end laboratories with an automated solution 

to perform the 3 steps required for the final diagnostic result.  

 

Nucleic acids extraction Amplification  Diagnosis 

Extraction process of a small 

quantity of virus nucleic acid 

Amplification process, that is to 

ñmultiplyò the nucleic acid after its 

extraction 

Diagnostic testing process using 

molecular kits. 

Extraction technology of nucleic 

acids: 

À Use of reagents to extract 

high quality viral RNA and 

DNA  

À  protocols to be used with a 

number of biological samples 

(plasma, serum, CSF and 

swabs), after minimum 

pretreatment of the sample 

Amplification  technology Q-

LAMP : 

À developed to offer all the 

benefits of LAMP, after a 

licensing agreement with 

Eiken Chemical Co. Ltd, but 

with the addition of real time, 

fluorescent, multiplexed 

amplification  

À single tube RNA amplification 

without the need for a reverse 

transcription step 

Diasorinôs Q-LAMP  diagnostic 

testing process: 

À performed on proprietary 

analyzer  

À fully automated process  

À perfect for laboratories who 

may start with a small number 

of tests and/or intend to add 

units as the workload or test 

portfolio grows 

 

MOLECULAR DIAGNOSTICS INSTRUMENTS 

Diasorin supplies its customers with instruments that, when used in combination with the reagents, 

make it possible to carry out the diagnostic investigation automatically. 
 

EXTRACTION  
 AMPLIFICATION AND DIAGNOSTIC 

PROCESS 

 

Bullet Pro® 

 

 

 

MOLECULAR DIAGNOSTICS PRODUCTS 

 

Diasorinôs molecular diagnostics products can be performed on the following systems: 

À Bullet Pro: to perform a high number of extractions from different biological samples, as 

required in big laboratories. 

À LIAISON IXT: to extract the nucleic acid from different biological samples, normally it 

is used in combination with LIAISON IAM amplification system. 

À LIAISON IAM: to diagnose and monitor several infectious diseases and Onco-

hematology parameters.   
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A SUCCESS STORY 
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A GLOBAL PRESENCE 

 

The Group headed by Diasorin S.p.A. is comprised of 23 companies 

       and 5 branches on 5 continents. 

  

The Groupôs manufacturing organization consists of several facilities  

located in Europe, USA and Africa: 

 

 

In Europe, United States, Mexico, Brazil, China, Australia and Israel, the Diasorin Group sells its products mainly through its marketing 

companies that are part of the Diasorin Group. 

In countries where the Group does not have a direct presence, it operates through an international network of more than 80 independent 

distributors. 

  

Saluggia 

Italy 
At the Groupôs Parent Companyôs headquarters 

Stillwater  

USA 
At the headquarters of Diasorin Inc. 

Dietzenbach 

Germany 
At the headquarters of Diasorin Deutschland GmbH 

Dublin  

Ireland 
At the headquarters of Diasorin Ireland Ltd 

Dartford  

UK 
At the headquarters of Diasorin S.p.A-UK Branch 

Kyalami  

South Africa 
At the headquarters of Diasorin South Africa (Pty) Ltd 
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Diasorin internally manages the primary processes involved in the research, production, and distribution aspects, that is the process that, starting 

with the development of new products, leads to the marketing of those products. 
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STRUCTURE OF THE DIA SORIN GROUP AT DECEMBER 31, 2013
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REPORT ON OPERATIONS 
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CONSOLIDATED FINANCIA L HIGHLIGHTS  
 

Income statement 
(in thousands of euros) 

2013 2012 

Net revenues 434,849 433,763 

Gross profit 299,662 297,343 

EBITDA 
(1)

 163,098 169,558 

Operating result (EBIT) 134,693 140,259 

Net profit for the period 83,111 87,684 

Statement of financial position  

(in thousands of euros) 
12/31/2013 12/31/2012 (*) 

Capital invested in non-current assets 208,902 212,942 

Net invested capital 316,166 317,957 

Net financial position  97,969  47,168
(2)

 

Shareholdersô equity 414,135 365,125 

Cash flow statement 
(in thousands of euros) 

2013 2012 

Net cash flow for the period 511 40,454 

Free cash flow 
(3)

 79,462 82,619 

Capital expenditures 32,097 32,850 

      

Number of employees (n.) 1,606 1,553 

FINANCIAL HIGHLIGHTS OF THE GROUPôS PARENT COMPANY  
Income statement 
(in thousands of euros) 

2013 2012 

Net revenues 229,776 218,512 

Gross profit 108,801 96,335 

EBITDA 
(1)

 57,512 47,011 

Operating result (EBIT) 46,521 35,315 

Net profit for the period 81,836 92,382 

Statement of financial position  
(in thousands of euros) 

12/31/2013 12/31/2012 (*) 

Capital invested in non-current assets 207,844 200,383 

Net invested capital 272,997 265,030 

Net financial position  56,553 5,165
(2)

 

Shareholdersô equity 329,550 270,195 

Cash flow statement 
(in thousands of euros) 

2013 2012 

Net cash flow for the period (9,216) 15,400 

Free cash flow 
(3)

 23,166 17,206 

Capital expenditures 12,245 11,970 

      

Number of employees (n.) 628 610 

     

(*) Following the retrospective application of the amendment to IAS 19 from January 1, 2013 the comparative figures at 

December 31, 2012 have been restated as required by IAS 1. See section ñNew accounting principlesò of the Report on 

operations for additional information 

(1) Looking at the data on the Table, the Board of Directors defines EBITDA as the ñoperating result (EBIT)ò before 

amortization of intangibles and depreciation of property, plant and equipment.  

(2) Including the debt to shareholders for dividends declared for distribution related to FY 2012. 

(3) Free cash flow is the cash flow from operating activities, counting utilizations for capital expenditures but before interest 

payments and acquisitions of companies and business operations. 
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SHAREHOLDERS  

Performance of the Diasorin stock in 2013 

The Diasorin stock was up 12.58% in 2013, compared with an increase of 16.56% for the FTSE 

MIB reference stock market Index (from January 1, 2013 to December 23, 2013). To complete 

the information, the comparison with the FTSE Italia Mid Cap index, where Diasorin S.p.A. has 

been listed since December 23, 2013 is provided below.  

 

Stock ownership 

The chart below shows a breakdown of the shareholders of Diasorin S.p.A., based on 

information in the Shareholder Register, disclosures received pursuant to law and other available 

information processed up to December 31, 2013. IP Investimenti e Partecipazioni S.r.l. (FINDE 

SS) continues to be the Companyôs reference shareholder and a significant stake is held by 

DiaSorinôs management. 
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Financial communications and investor relations 

 

In 2013, in order to provide complete and updated information about its objective and the 

development of its businesses, Diasorin continued to implement activities to interact and 

communicate with shareholders, institutional investors, financial analysts and the Italian and 

international press. 

 

For Diasorin, the support and confidence of its shareholders has always represented and 

continues to be one of the key factors of its success. 

 

Financial communications provide as an essential interaction tool, through which Diasorin can 

carry out a constant dialog with its stakeholders, based on a clear understanding of corporate 

developments, transparent management choices and accessible corporate information. 

 

With this in mind, the Investor Relations team is constantly in contact with shareholders, 

investors and financial analysts, both on the occasion of corporate events and through an 

ongoing relationship in the course of the year, by spontaneously creating opportunities for 

communications and interaction. Diasorin also participates in industry conferences and organizes 

roadshows that visit all of the main financial centers, continuously providing opportunities to 

obtain a more in-depth understanding of the Groupôs operating performance and strategic 

choices. 

 

Contact information with the offices responsible for communications and investor relations is 

provided below: 

 
 

 

CONTACTS 
 

Riccardo Fava       Margherita Sacerdoti 
External Relations Director - Head of IR and Media   Investor Relations Specialist 

Tel: +39 0161 487.988     Tel: +39 0161 487.456 

Fax: +39 0161 487.670      Fax: +39 0161 487.670 

Mail: riccardo.fava@diasorin.it     Mail: margherita.sacerdoti@diasorin.it 

 

  
Website: www.diasorin.com 

 

IPad app for the financial community and the media available on iTunes App store: 

https://itunes.apple.com/us/app/diasorin/id597903237?mt=8 

 

  

http://www.diasorin.com/
https://itunes.apple.com/us/app/diasorin/id597903237?mt=8


 

20 

 

OVERVIEW OF THE GROUPôS PERFORMANCE IN 2013 AND COMPARISON WITH 

2012 
 

Macroeconomic scenario and the foreign exchange market 
 
The second half of 2013 witnessed signs of a global economic recovery, even though at 

moderate and different pace in the various geographical areas. Specifically, advanced economies 

gradually strengthened against a weak performance in emerging economies. 

Signs of recovery were reported from the major industrialized economies, such as USA, Germany 

and Japan, while emerging economies together with southern European countries showed signals 

of weakness: therefore the economic recovery was moderate and above all weak and unstable in 

some countries.  

Even though the international backdrop appears to have become more favorable, Italy continues 

to show elements of uncertainty regarding the future, in light of a macro economic situation still 

negative in 2013. 

According to data gathered and published by Assobiomedica, the Italian market experienced a 

decrease of 2% compared with 2012, in the main clinical areas in which Diasorin operates 

(Infectious Immunology and Immunochemistry). 

According to data published by EDMA (European Diagnostic Manufacturers Association) the 

French market was down by 0.9%: main exception among big financial market was the German 

market, up by 0.8%, as evidence of the correlation between the countriesô economic solidity and 

the health care sector. 

In the foreign exchange market in 2013, the Euro appreciated against almost all currencies used by 

the Group. Particularly the Euro appreciated in value by more than 3 percentage points versus the 

U.S. dollar, the South African rand (+22%), the Australian dollar (+11%) and the Brazilian real 

(about 14%). 

The exchange rate trends had a significant impact on the Groupôs results in 2013. 

The table below provides a comparison of the average and end-of-period exchange rates for the 

periods under comparison (Source: Italian Foreign Exchange Bureau): 

Currency Average rates at Rates at 

  2013 2012 12/31/2013 12/31/2012 

U.S. dollar                        1.3281                      1.2848                          1.3791                       1.3194  

Brazilian real                        2.8687                      2.5084                          3.2576                       2.7036  

British pound                        0.8493                      0.8109                          0.8337                       0.8161  

Swedish kronor                        8.6515                      8.7041                          8.8591                       8.5820  

Swiss franc                        1.2311                      1.2053                          1.2276                       1.2072  

Czech koruna                      25.9797                    25.1491                        27.4270                     25.1510  

Canadian dollar                        1.3684                      1.2842                          1.4671                       1.3137  

Mexican peso                      16.9641                    16.9029                        18.0731                     17.1845  

Israeli shekel                        4.7948                      4.9536                          4.7880                       4.9258  

Chinese Yuan                        8.1646                      8.1052                          8.3491                       8.2207  

Australian dollar                        1.3777                      1.2407                          1.5423                       1.2712  

South African rand                      12.8330                    10.5511                        14.5660                     11.1727  
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Overview of 2013 for the Diasorin Group  

Despite a challenging macroeconomic environment, especially in Europe where the contraction 

in the IVD market continues
*
, in 2013 the Diasorin Groupôs revenues totaled 434,849 thousand 

euros (433,763 thousand euros in 2012). Revenues were up 2.5% at constant exchange rates and 

in line at current exchange rates, respectively, compared with 2012. In the foreign exchange 

market, the Euro appreciated against almost all currencies used by the Group, with a negative 

impact of 9.8 million euros on the Groupôs sales in 2013, compared with 2012 

The 2013 reporting year was characterized by the outstanding performance of CLIA products, net 

of Vitamin D, with a 17.6% growth at constant exchange rates (16.1% at current exchange rates), 

that offset the downward trend in Vitamin D sales. Noteworthy is the growth in the clinical areas 

of Tumor markers, Infectious Disease, Prenatal Screening, Parvovirus and the new HIV and Viral 

Hepatitis assays line. 

Again in 2013, this result was achieved through the introduction of LIAISON XL automated 

analyzer, that continues to be appreciated worldwide and enabled the Group to provide its 

customers with a solution to compete with the major players in this market segment.  

In 2013, the Molecular business generated revenues of 3,255 thousand euros, up 85.2% compared 

with 1,757 thousand euros in 2012. These sales were mainly obtained from customers acquired 

together with NorDiag business operations and consolidated since May 2012. 

The gross profit totaled 299,662 thousand euros in 2013, increasing by 2,319 thousand euros 

compared with 297,343 thousand euros in 2012. The ratio of gross profit to revenues was equal to 

68.9% (68.5% in 2012). 

In 2013, operating expenses amounted to 159,228 thousand euros, up 3.6% or 5,577 thousand 

euros compared with 2012, mainly due to the expenses for the start-up of the Molecular business 

and growing resources to support the immunodiagnostics business (increase in the sale force and 

also in the technical support for the growing LIAISON and LIAISON XL installed base number 

worldwide).  

Other operating expenses totaled 5,741 thousand euros, increasing by 2,308 thousand euros 

compared with 2012, mainly as a result of changes in foreign exchange rates. This amount 

includes a negative translation effect of 2,320 thousand euros related to commercial items (1,098 

thousand euros in 2012) and tax charges not deductible for 1,934 thousand euros (1,211 thousand 

euros in 2012). 

EBITDA  amounted to 163,098 thousand euros (169,558 thousand euros in 2012). EBITDA 

incidence to revenues decreased from 39.1% in 2012 to 37.5% in 2013. The decrease of 6,460 

thousand euros, is the result of the abovementioned effects, for a value exceeding 5 million euros, 

together with higher operating expenses due to the rising success of the analyzers installed base. 

Excluding the molecular business contribution and the exchange rates impact in the periods under 

comparison, EBITDA would be equal to about 39.7% of revenues  (40.7% in 2012).  

EBIT  amounted to 134,693 thousand euros (140,259 thousand euros 2012), equal to 31% of 

revenues, down by 1,3 percentage points compared with 2012. 

In 2013, net financial expenses totaled 5,354 thousand euros, compared with net financial 

expenses of 2,853 thousand euros in 2012. The increase of 2,501 thousand is mainly related to 

                                                 
*
   Italy -2.0% (Source ASSOBIOMEDICA latest available data, 2013), France and Spain -0.9% -3.8% (Source 

EDMA latest available data, 2013) 
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the negative translation effect of the period, equal to 1,825 thousand euros (272 thousand euros in 

2012), largely due to the financial balances of subsidiaries that use currencies different from the 

Groupôs reporting currency. 

Income taxes totaled 46,228 thousand euros (49,722 thousand euros in 2012), the tax rate 

decreased to 35.7% (36.2% in 2012). 

The net profit  totaled 83,111 thousand euros equal to 19.1% of revenues, compared with the net 

profit of 87,684 thousand euros in 2012. The decline is mainly attributable to the negative impact 

of unfavorable exchange rates on the income statement line items. 
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Activities of the DiaSorin Group in the different areas of its organization 
 

Sales and marketing activities 

 

In 2013, the Corporate MKTG function focused on the following activities: 

À Expansion of LIAISON XL installed base in 
Europe, USA and China; 

À Launch of LIAISON XL in Brazil together 
with the approval of 5 tests in the Hepatitis 
and Retrovirus clinical areas; 

À Launch of new tests on LIAISON platforms, 
extending the DiaSorin menu to 107 CLIA 
products, including 27 specialty tests; 

À Launch of a new specialty test on stool 
sample, enriching LIAISON platforms with 4 tests available (Enterohemorrhagic 
Escherichia Coli (EHEC), Clostridium Difficile Toxins A & B, Clostridium Difficile GDH 
and Helicobacter Pylori ); 

À Broadening of product menu on LIAISON platforms in USA, strategic agreements with big 
chains of laboratories and replacement of old LIAISON analyzers with LIAISON XL;  

À Steady volumes of Vitamin D test in USA and Europe, focusing on under penetrated 
markets, such as Brazil and Germany. 

À Promotion of the Group in molecular diagnostics. 
 

 

LIAISON  XL  

470 placements in 2013, expanding the installed base to 1,075 

units. The high amount of placements confirms the costumersô 

satisfaction for the new platform and the broad test menu, 

mainly in the clinical areas of: 

À Infectious diseases, where Diasorin continues to 

strengthen its position on the market through a mix of high 

routine products and the expanding range of new specialties; 

À Hepatitis and Retrovirus full panel, with the addition, in 

2013, of 2 important assays, such as HTLV I/II and Chagas; 

À Consolidation of Infectious Diseases and Hepatitis panels, 

where Diasorin offers the widest menu available on the market; 

À Aldosterone and Renin tests for the diagnosis of secondary forms of Hypertension; 

À Vitamin D test, due to the quality and doubling of LIAISON XL hourly productivity 

compared with LIAISON. 
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MENU and LAUNCHES 

In 2013, the menu on CLIA automated platform reached 107 tests and LIAISON XL promotion 

activities have been extended to China and Brazil. 

DiaSorin offers the widest automated menu in the market of Infectious Diseases, with an 

increasing market share in 2013 in:  

À Italy: increase more than 3 percentage point, with a market share of 47% (source: 

EDMA data 3
rd

 quarter 2013); 

À Germany: growth of 4 percentage points, with over 25% of market share (source: 

EDMA data 3
rd

 quarter 2013); 

À China: constant increase of Diasorin leadership in maternal-fetal infections on 

LIAISON platforms. 

 

 
 

In 2013, the Group introduced new and important specialty tests in the clinical area of Infectious 

Diseases.  

Among them, Chlamydia Trachomatis IgG and IgA, positioning Diasorin as the only 

company to offer both tests on automated platform (CLIA technology) and Chagas test for the 

detection of Trypanosoma Cruzi on LIAISON XL. This test is mandatory in South American 

blood banks.  

 

3 ChlamydiaTrachomatisIgG
ChlamydiaTrachomatisIgA
Chagas

Infectious Diseases

2

1 Aldosterone

# test TestClinical Area Instruments

GI Stool testing

Hepatitis & Retroviruses

Hypertension

E. Coli(EHEC)
Rotavirus

2 Parvovirus
Toxoplasmosis

# test TestClinical Area Instruments

Infectious Diseases

1 Registrationin the US
Å hCG

Fertility

Registrationin Brazil:
Å HBsAgQuant
Å Anti-HBsII
Å HCVAb
Å HIVAb/Ag
Å recHTLV-I/I

5

Bone & Mineral 2 PTH Plasma (IIa Gen.)
Osteocalcin (re-development)

Endocrinology 3 Estradiol(re-development)
Progesterone (re-development)
Testosterone (re-development)
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In the Hepatitis and Retrovirus clinical areas, especially in Brazil, the Diasorin Group received 

the approval to register 5 major products for the local market: HBsAg Quant, Anti-HBs II, 

HCV Ab, HIV Ab/Ag, recHTLV -I/II . 

 

Diasorin further confirmed its competitive advantage in the area of Gastrointestinal Infections, 

through the market launch of Enterohaemorrhagic Escherichia Coli (EHEC) test, enriching 

the current panel of products available on LIAISON platform, such as Helicobacter Pylori (a 

very common bacterial infection responsible for most of the chronic gastritis and peptic ulcers), 

Clostridium Difficile - GDH and Clostridium Difficile Toxins A&B. 

Through its major offer in this area, Diasorin is the only player on the market to offer tests on a 

fully automated platform. 

 

Concerning the Hypertension clinical area, in the second quarter of 2013 Diasorin received the 

approval by the FDA to market the Aldosterone assay on LIAISON platform, in addition to the 

current Renin assay. The diagnosis of both parameters enables physician to exclude several 

forms of secondary hypertension in hypertensive population and, at the same time, detect 

patients suffering from primary Aldosteronism who suffer from a resistant hypertension to 

combined advanced therapy. A percentage of patients treated specifically with these combined 

drugs (between 15% and 25%) are considered to be treatment resistant. In this case a further 

diagnostic test is required through the combined Aldosterone and Renin test, which suggests 

whether a primary Aldosteronism is present. Therefore Diasorinôs offer of both measurements, 

lay the foundation for a strong market expansion in this clinical area, where the Group can 

provide precise, fast and fully automated diagnostic solution. 

 

In 2013, a large number of tests were added to the US menu on LIAISON platforms, for a total 

of 38 Diasorinôs tests in the country. The extension of the product offer fostered the placement of 

additional 80 LIAISON XL analyzers in the US market. 

 

In 2013, the Group continued to implement its molecular diagnostic products, commercializing 

two new tests for the detection of Parvovirus and Toxoplasmosis in the Infectious Diseases 

clinical area. The introduction of these new molecular diagnostic products aimed at enriching 

immunodiagnostic traditional offer with a solution dedicated to microbiology laboratories.  
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Research and Development and Registration activities 

 

The company has 129 R&D researchers, mainly in Italy, USA and Ireland.  

Each R&D facility is specialized in different product clinical area; mainly: 

À Italy : Infectious Diseases, Hypertension, Onco-Hematology product on LAMP 

technology (Molecular Diagnostics) 

À USA: Gastro-intestinal Infections and Bone and Mineral 

À Ireland : exclusively Infectious Diseases tests on LAMP technology (Molecular 

Diagnostics). 

 

In 2013, Diasorin continued its expansion plan of products available on LIAISON and LIAISON 

XL platforms, in the different clinical areas where Diasorin operates in the market. 

 

In particular, the 2013 available products are as follows: 

 

IMMUNODIAGNOSTICS CLINICAL AREA  

 

 

Infectious Diseases 

Chagas 

Chlamydia Trachomatis IgG 

Chlamydia Trachomatis IgA 
   

 

Bone and Mineral 
PTH Plasma (II Gen.) 

Osteocalcin (redevelopment) 

   
   
 

Endocrinology 

Oestradiol (redevelopment) 

Progesterone (redevelopment) 

Testosterone (redevelopment) 
   
   

 

Gastrointestinal 

Infections 

E.Coli 

Rotavirus 

 

 

LIAISON  XL  

À Consolidation of hardware and software components to make LIAISON XL ñstronger 

and strongerò, to meet the needs of a growing range of field installed instruments. 

À Further expansion of the compatibility of the 

LAS version (Laboratory Automation System) of 

the LIAISON XL to connect additional 

automated sample handling systems at large 

clinical laboratories. As part of such LAS 

expansion, still being completed, the Company 

launched Diasorinôs proprietary automated 

platform called ñXlineò. 
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In Molecular Diagnostics, following the launch of the first two Q-LAMP products in 2012 (BKV 

LAMP and VZV LAMP), the Company introduced PARVO LAMP and CMV LAMP in 2013 

and continued to develop new products to be launched in the next years. LAMP products under 

development are as follows:  

 

MOLECULAR DIAGNOSTICS CLINICAL AREA  

 

 

 

Infectious 

Diseases 

LAMP CMV*  

LAMP HSV 1-2* 

EBV 

 

 
 

Oncology 

LAMP BCR-ABL p190-p210* 

LAMP PML-RARŬ Bcr 1, 3* 

LAMP ï PML-RARa Bcr2* 

LAMP AML -ETO 1 

LAMP CBF-MYH A  

LAMP CBF-MYH D, E 

 
* Launch in 2014 

 

In 2013, the Group capitalized development costs totaling 2,616 thousand euros and charged 

directly to income research and development costs amounting to 22,013 thousand euros, which 

included 7,643 thousand euros in costs incurred to register products available for sale and 

comply with quality standards.  

 

 
(in thousands of euros) 2013 2012 

Research and development costs that were not capitalized 22,013 21,577 

Annual amortization of capitalized costs 1,934 1,816 

Total research and development costs charged to income 23,947 23,393 

Development costs capitalized during the year 2,616 3,323 

Total research and development costs 24,629 24,900 

 

In 2013, the Groupôs Parent capitalized development costs totaling 505 thousand euros, and 

charged directly to income research and development costs amounting to 11.196 thousand euros, 

which included 2.832 thousand euros in costs incurred to register products available for sale and 

comply with quality standards and 1,334 thousand euros incurred in annual amortization of 

previous years capitalized costs. 
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Human Resources and Organization 

 

In 2013, the Group strengthened the development of its Human Capital, through a careful 

policy aimed at developing the individual talents of Key Managers, adapting the organizational 

structure to changing market needs and improving Human Resources management systems to 

promote the values and culture of energy, innovation and optimism that characterized the 

Company, both inside and outside the Group. 

 

1. ACTIVITIES CARRIED OU T IN THE MANAGEMENT AREA  

EUROPE AND ISRAEL 

À Hiring the new Country Manager in France 

À The opening of the Swiss branch, hiring the Commercial Director and Commercial team 

ITALY  

À Hiring the new Operations & Quality Assurance Director 

EXPORT 

À Hiring the new EMEA and Central Asia Export Director  

INDIA  

À Appointment of Joint Venture General Manager, through the promotion of Diasorin Country 

Manager in China, a person with proven business experience in Asia. 

       BRAZIL  

À Hiring Diasorin Country Manager in Brazil . 

MOLECULAR DIAGNOSTICS  

À Reorganization of Diasorin Ireland Management Team to start Diasorin new business 

- Hiring the new General Manager  

- Hiring the new Operations Supervisor 

- Hiring the new Quality Assurance & Regulatory Supervisor 

À Completion of Molecular Team Marketing. 

 

The Group continued to implement activities for the recruitment and selection of talented 

resources at the international level, utilizing international mobility opportunities within the 

Group. 

 

2. EVOLUTION OF ORGANIZATIONAL AND CO MMERCIAL STRUCTURE  

In 2013, through a change in the organizational structure of the US subsidiary Diasorin Inc. the 

task to implement the commercial strategy in USA was given to two leaders, belonging to the 

Sales & Service a and Marketing & National Accounts areas of the subsidiary. 

 

3. STOCK OPTION PLAN AND I NCENTIVE SYSTEM . 

At December 31, 2013 the awarding of stock option grants under the 2010 Stock Option Plan 

ended, with the aim of attracting and improving talents retention at international level.  

 

4. GROUP EMPLOYEES  

At the end of 2013, the Diasorin Group had 1,606 employees, 53 more than at December 31, 

2012, mainly allocated to commercial roles and technical support. 
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At December 31, 2013, Diasorin S.p.A., the Groupôs Parent Company and its U.K. Branch had 

628 employees, including 25 managers, 534 office staff and 69 production staff, (at the end of 

2012, Diasorin S.p.A. and the U.K. Branch had 610 employees 523 and 87 employees, 

respectively). 

 

 

  




