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Disclaimer

These statements are related, among others, to the intent, belief or current expectations of the 
customer base, estimates regarding future growth in the different business lines and the global 
business, market share, financial results and other aspects of the activities and situation relating 
to the Company.

Such forward-looking statements are not guarantees of future performance and involve risks 
and uncertainties, and actual results may differ materially from those expressed in or implied by 
these forward-looking statements as a result of various factors, many of which are beyond the 
ability of DiaSorin S.p.A. to control or estimate precisely.

The Company does not undertake to update or otherwise revise any forecasts or objectives 
presented herein, except in compliance with the disclosure obligations applicable to companies 
whose shares are listed on a stock exchange. 

Luigi De Angelis, the Officer Responsible for the preparation of corporate financial reports of 
DiaSorin S.p.A., in accordance with the second subsection of art. 154-bis, part IV, title III, second 
paragraph, section V-bis, of Legislative Decree February 24, 1998, no. 58, declares that, to the 
best of his knowledge, the financial information included in the present document corresponds 
to book of accounts and book-keeping entries of the Company. 
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Q1 2015 Main Topics

 Positive NFP aNd stroNg Free CasH Flow geNeratioN

•	NFP: ¤ 220.2 millions (+ ¤ 53.9 millions vs. Dec 31, 2014)

•	FCF: ¤ 26.7 millions (- ¤ 0.9 millions vs. Q1 2014)

 ebitda MargiN:
 Statutory  at CER
 36.6%  36.0%

 Marginality increasing when compared with Q1’14. 

 Net result: ¤ 22.6 MillioNs +14.8% vs. Q1 2014

Ongoing worldwide success of liaisoN Xl

Placements Q1’15 total at March 31, 2015 

 liaisoN Xl + 176 1,841

 liaisoN -   24 4,183

 total + 152 6,024

   reveNues: growiNg at +4.0% at Cer:    liaisoN & liaisoN Xl PlaCeMeNts

 Clia eX-vit d reveNues : +14.2% at Cer 
 Success of LIAISON XL installments and new tests launched, such as: 

Vitamin D1,25, Infectious Diseases, Hepatitis, Endocrinology and GI 
Stool testing. 

 Clia vit d reveNues: -8.9% at Cer
 Deceleration in line with management expectations and impacted by 

the effect of price concession to LabCorp and Health reform in France.

   ProduCt develoPMeNt

 iMMuNodiagNostiC
Launch of: 

● 1 test: CalProteCtiN
 The first completely automated test for  

Gastro-Intestinal tract inflammatory diseases.

● 2 tests: bordetella Pertussis 
 The new tests in addition to the Infectious 

Diseases menu are the first fully automated 
solution on the market, to diagnose of the 
Bordetella pertussis infection.
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Q1’15
vs.

Q1’14

+11.1%

+4.0%

@ current

@ Cer

Revenues

sales

Positive effect of FX on Q1’15.

Instruments and consumables sales up, mainly because of increase of APAC export.

Vitamin D negative trend impacted by the price concession granted to LabCorp in 2014, 
reduction in France (health reform) and Australia (overall market decline).

CLIA ex Vitamin D sales up thanks to the good performance of Vitamin D 1.25, Infectious 
Diseases, Hepatitis, Endocrinology and Stool testing. 
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Q1’15
vs.

Q1’14

Instruments
& 

Consumables

Vitamin D

Revenues: Breakdown by Technology

@ current +19.2% 

@ Cer +14.2%

@ current +3.0%

@ Cer -8.9%

@ current +18.2%

@ Cer +12.5%

Strong growth following the success of:
•	 Vitamin D 1.25
•	 Increase of Infectious Diseases, Hepatitis, Endocrinology and Stool testing
•	 Increase of total CLIA tests, reaching 114 tests, which is the broadest menu available on the market 

•	 In line with management expectations and mainly driven by LabCorp price discount, French health 
reform and Australia overall market decline.  

•	 Increase of Export sales of instruments to distributors, especially in APAC regional market

CLIA ex Vit D



North AmericA Vit D

cLiA ex Vit D

Q1’15

-9.0%

Q1’15 Q1’15

mexico

-1.8%

Q1’15LAtAm

Q1’15

BrAziL

-22.3%

Q1’15

europe

+3.2%

Q1’15

FrANce

-6.1%

Q1’15

GermANy

+8.5%

Q1’15

itALy

+2.8%

Q1’15 ApAc

+26.1%

Q1’15

chiNA

+11.0%

Q1’15 AustrALiA

-6.1%

Q1’15

-0.2%

+52.3%

-12.8%

7 Managerial outlook on data reported; Change QoQ at CER

Revenues by Geography (QoQ comparison)
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Q1’15 vs. 
Q1’14

+3.2%

-0.2%

Vit D

Italy

Germany

Q1’15 vs. 
Q1’14

+2.8%

+8.5%

-6.1%

+52.3%

-9.0%

europe

North 
america

Revenues: Breakdown by Geography (1 of 2)

France

CLIA ex Vit D

•	Strong performance of tests launched in 2014 in different clinical areas
•	Success of Infectious Diseases, pre-natal screening, Tumor markers and 

Vitamin D (+15.2%) tests

•	Constant growth of Vitamin D
•	Strong growth of Vitamin D 1.25 and stool testing

•	Negative impact due to Vitamin D
•	Net of Vit D, CLIA constant increase of sales +22.7% vs. Q1’14
•	Negative impact of the Health reform

•	Increase in sales driven by success Infectious disease, launch of vitamin 
D 1.25 and Prenatal Screening tests

•	Negative trend, including the effect of price reduction granted to LabCorp
•	Volumes slightly growing

Managerial outlook on data reported; Change QoQ at CER
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Q1’15 vs. 
Q1’14

+26.1%

-12.8% Brazil

Mexico

China

Australia

Q1’15 vs. 
Q1’14

+11.0%

-6.1%

-22.3%

-1.8%

apac

latam

•	Sales increase in CLIA ex Vit D clinical areas, partially, offsetting the 
decline of Vit D sales also driven by a general market reduction

•	Negative contribution of CLIA tests, Vit D and Murex tests

Managerial outlook on data reported; Change QoQ at CER

Revenues: Breakdown by Geography (2 of 2)

•	Growth driven by all CLIA products (+15.7%)
•	Slowdown of Murex sales (phasing)
•	Ongoing success of LIAISON XL = 19 placements in Q1’15; Total XL 

units in the country = 143

•	Increase of CLIA tests sales, in particular of Infectious Diseases
•	Decrease of instruments sales when compared to Q1’14 that was 

characterized by the start of the blood bank market
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Installed Base Expansion

total units at 
december 31, 2014

Net placements in
 Q1 2015

total units at
March 31, 2015

4,207 -24 4,183

1,665 +176 1,841

total 5,872 +152 6,024
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36.4%

Q1’14

ebitda
margin

statutory 36.6%

Q1’15

+20bps

increasing Marginality when compared with Q1’14, mainly driven by a lower incidence 
of operating expenses

(*) Managerial outlook on data reported

Profitability Profile
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Q1’15 Business and Products Development

busiNess develoPMeNt

Agreement with a large laboratory in the US to stabilize the 
Vitamin D franchise in the countrystabilization of vitamin d in the us

ProduCts develoPMeNt

The first completely automated test for Gastro-Intestinal tract 
inflammatory diseasesCalprotectina

2 tests for the quantitative determination of IgG and IgA 
antibodies to Bordetella pertussis Toxinbordetella pertussis
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Q1’15 Results: Income Statement

€/mln Q1 Change

2015 2014 Amount  %

Net revenues 117.6 105.9 +11.7 +11.1%

Gross profit 79.1 71.8 +7.3 +10.2%

Gross margin 67.2% 67.7% -0.5%  

S&M (23.9) (21.8) -2.1 +9.9%

R&D (6.0) (5.9) -0.1 +1.9%

G&A (13.2) (11.8) -1.4  +11.5%

Total operating expenses (43.1) (39.5) -3.6 +9.2%

% on sales (36.6%) (37.3%) -0.6%  

Other operating income/(expenses) (0.9) (0.9) +0.0 n.m.

EBIT 35.0 31.3 +3.7 +11.8%

EBIT margin 29.8% 29.6% +0.2%  

Net financial income/(expense) (0.9) (0.5) -0.4 +88.5%

Profit before taxes 34.2 30.9 +3.3 +10.6%

Income taxes (11.6) (11.2) -0.4 +3.3%

Net profit 22.6 19.7 +2.9 +14.8%

EBITDA 43.1 38.6 +4.5 +11.6%

EBITDA margin 36.6% 36.4% +0.2%  
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Q1’15 Results: Balance Sheet

€/mln 3/31/2015 12/31/2014 var.

Total intangibile assets 118.3 117.0 +1.4 

Total tangibile assets 76.2 72.2 +4.0 

Other non-current assets 25.4 25.6 -0.2 

Net Working capital 143.8 142.3 +1.5 

Other non-current liabilities (39.7) (39.8) +0.1 

Net capital employed 324.0 317.2 +6.7 

Net financial position 220.2 166.3 +53.9 

Total shareholders’ equity 544.2 483.6 +60.6 
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Q1’15 Results: Cash Flow Statement

€/mln Q1
Change in value

2015 2014

Cash and cash equivalents at beginning of period 144.9 105.1 +39.7

Operating activities 34.3 34.7 -0.4

Investing activities (7.8) (7.3) -0.4

Financing activities 24.5 (0.3) +25.0

Change in net cash and cash equivalents before investments in financial assets 51.2 27.1 +24.1

Investments in financial assets - (21.8) +21.8

Change in net cash and cash equivalents 51.2 5.3 +45.9

Cash and cash equivalents at end of period 196.0 110.4 +85.6

Solid finanCial StruCture

Net Financial Position

♦ +¤ 220.2 million: +¤ 53.9 million vs. Dec. 31, 2014

Strong Free Cash Flow generation

♦ ¤ 26.7 million in Q1’15
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FY 2015 Company Guidance

 revenues: Growth between +4% and +5% at CER vs. FY’14 Revenues

 ebitda: Growth between +4% and +5% at CER vs. FY’14 EBITDA

 New systems installed (liaisoN + liaisoN Xl): ~ 550




